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Publish Date: 4Q 13 “With the growth of app-based interfaces for connected consumer
electronics, players throughout the television services industry are rolling out
new apps to garner greater engagement, loyalty, audience sizes, and
revenues,” said Brett Sappington, director of research, Parks Associates.
“These apps can be a significant enabler of new services as well as a
disruptor to the status quo for the television ecosystem.”
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information in this report is correct. We assume no responsibility for any
inadvertent errors.
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